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Section 1 – Background:  

PCG #33 directed the Marcomms Officer to work with the TSG Leadership in order to define the LTE brand evolution.  The Marcomms Officer has put forward, in 3GPP/PCG#34(15)15R1, a new mark with associated reasoning and a proposed way forward. In addition, the TSG Leadership has provided document 3GPP/PCG#34(15)23 providing in the results of the analysis which Release of 3GPP might be appropriate as a stepping off point if a new brand marker were to be agreed by 3GPP prior to 5G.
---------------

Section 2 – Analysis of “Way Forward on Branding”:
1. ATIS appreciates the work performed on the new brand marker provided in the documents 3GPP/PCG#34(15)15R1 and 3GPP/PCG#34(15)23.  This work brings new and important information forward in the consideration on the new brand marker.  The information is being provided for the first time to the PCG and as such requires some study.
2. Branding requires careful global assessment and wide spread agreement and the fullest global understanding of impacts on current brand, as well as implications for the 5G Technology work already underway.
3. Branding is not just a technical decision. Consideration must be given to competitive aspects, marketing aspects, legal aspects, and even regulatory aspects.
4. ATIS does not wish to see this “branding” effort as promoting “4.5G” as a generation unto itself.  This would be detrimental to our industry, especially with the already high level of focus on 5G. In addition, we do not believe that Release 12 should be considered for re-branding.
5. It is not sufficient just to conclude to change the term. The selected branding marker is also an essential element of the assessment.  In other words the “full package on a new brand” needs to be studied and understood before reaching a decision.

6. The stakeholders, including the Individual Members (IMs), will have to consider all of these points and more in the final assessment/analysis.

7. Based on the Release 13 timeline, any final decision can wait until the PCG meeting in early 2016.  This permits proper analysis throughout 2015 and the opportunity for all global participants to thoroughly study and consider all consequences of such a “branding” way forward in order to ensure a correct outcome (way forward) for our industry.

8. Strategically, the 5G brand issue is critical to 3GPP. Understanding the branding for 5G, which is expected to be unveiled by 3GPP in 2018/2019 at the latest, also provides a context for further discussion on an interim brand marker for Release 13.
-----------

Section 3 – ATIS Recommended Way Forward:
Recommendation #1: ATIS recommends that a Branding Ad Hoc group (expanded to be comprised of interested IMs, OPs, and MRPs) with new terms of reference be newly commissioned at PCG #34 to work these branding issues for the Release 13 brand marker and also take into consideration the linkage to the longer term 5G brand marker.

Recommendation #2: ATIS recommends that any “branding” proposal related to Release 13 not be hastily agreed in PCG #34 for the reasons outlined above and that it be thoroughly considered by OPs, IMs, and MRPs during the remainder of the 2015 calendar via the new Branding Ad Hoc group, taking into account the work already done by the TSG Leadership and the Marcomms Officer.
Recommendation #3: ATIS recommends that final recommendations for a current interim brand marker for Release 13 developed in the new Branding Ad Hoc group be provided to PCG #35 (October 2015) so that the branding issue related to Release 13 specifically would be concluded no later than PCG #36 (April 2016).  In addition, in order for any new brand(s) to move forward, there must be broad global acceptance from the OPs and MRPs.

